Postcard Campaign

Inspired to take action by the Bye Buy Childhooa campaign,
Mothers” Union in Ireland produced a ready-to-send postcard for
complaints about unsuitable television content shown outside the

watershed.

AII—IreIan.d Mothers” Union produced “Our postcard campaign can
two versions of the postcard - one pre-  make 3 difference to us all -
addressed to Ofcom (for complaints in and most importantly, to
the North) and one to the Broadcasting our children”

Authority of Ireland (for complaints in
the Republic) - for people to fill in the details of their complaint.

The postcard was
‘Bye Buy Childhood’ - Mothers’ Union taking a stand against the early Ia un Ch ed at th e

Commercialisation and Sexualisation of children and young people
Mothers' Union in Ireland are spearheading this Postcard Campaign to encourage people to A||'|fe|aﬂd
complain to Broadcasting Authority of Ireland (BAI) if they feel a programme is unsuitable for

viewing by children and teenagers and that it should not be shown before the 9.00pm watershed. I.e d d ers h I p

Please fill out the details of the programme below, place a stamp on this card, and simply post it to con fe rence an d a
BAl or visit www.mothersunion.ie and follow the links to BAI.
press release
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