
Commercialisation of Childhood:
Reflections in the light of faith
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Commercialisation and Sense of Self
We can see the ‘commercialising’ of so many aspects of our lives in how quickly we succumb to marketing.  And we succumb quickly when we lose the secure sense of self that enables us to discern wisely what we do, or do not, want or need.

It becomes easy to replace ‘being’ with ‘having’.

So we can start this reflection with the words of Oscar Romero:

Aspire not to have more but to be more.

We remind ourselves of the source of our being: we are brought into being by God, who created us in His own image.

For you formed my inward parts; you knitted me together in my mother's womb. I praise you, for I am fearfully and wonderfully made. 
Psalm 139:13-16

how do we, as adults, identify ourselves?
how do our children identify themselves?

how have they come to identify themselves so closely with what they possess?

how can we nurture in ourselves, and in our children, a strong sense of self, of God given humanity?

Lord, let us stop for a moment to ponder the wonder of our being,

to know that you formed us, 

that despite our faults and failings, weaknesses and fragmented desires, 

we are indeed fearfully and wonderfully made, 

our destiny is not to possess but to give. 

Amen.

Commercialisation and Sexual Identity
Sexual suggestion and imagery are among the most powerful marketing techniques, appealing to the most basic of instincts and the most hidden desires.

These images can awaken in our children a distorted sense of their own sexuality and that of others. 

We remind ourselves that our human sexuality is part of our createdness, part of our innermost being, a gift to be cherished not a power to be exploited.  
Our expression of our sexuality is an expression of our sense of self, our sense of who we are.
The sexuality of our children is something to be nurtured from within and not to be imposed from outside.

I appeal to you therefore …. to present your bodies as a living sacrifice, holy and acceptable to God .. do not be conformed to this world, but be transformed ... 
Romans 12:1-2

how do we express our own sexuality or respond to that of others?

what behaviours and pressures do we allow to influence us? 

why do our children relate to each other through messages of sexual availability? 
how can we encourage self respect in our children as the root of their attitudes and behaviour to themselves and others?

Lord you have made us sexual beings, 

may we acknowledge and give thanks for this gift, 

may we accept the responsibility it brings,

may we live with integrity.

Amen.

Marketing and Human Reason
Successful marketing requires one of two responses from us:

either we look only at surfaces, to be guided without thought or question to the desire for the product or service advertised,
or we allow our thinking to be changed to the point where we come specifically to desire the product or service advertised.  

Human reason is another integral part of our human-ness, of our created-ness, of our reflection of the image of God onto the world.

We need to bring our human reason to bear on all aspects of our lives, including the consumer in the commercial world.

We need to think for ourselves, about what is legitimate, manipulative or exploitative
We need to develop habits of discernment to take us quickly from the superficial to the real. 

They may promise freedom but are themselves slaves to corruption; because if anyone lets himself be dominated by anything, then he is a slave to it, for of whom a man is overcome, of the same is he brought in bondage. 2 Peter 2:19

But store up for yourselves treasures in heaven, where moths and vermin do not destroy, and where thieves do not break in and steal. For where your treasure is, there your heart will be also. Matthew 6:20-22
when we look at all the many things we could have and are told we should desire, how much time do we give to thinking about what a possession really represents to us?

when our children desire the things that they do not need, do we engage with them on real issues or use excuses such as lack of money?

how much are we dominated by our desire to possess, to conform?

Lord, you gave us the gift of reason,

may we honour this gift through the exercising of it,

in the complexities and confusions of desires and needs, 

grant us the gift of discernment,

may we be dominated only by our desire for you.

Amen.

Marketing and Free Will
Hand in hand with human reason is the other gift which sets us apart, free will.

It is right that we should desire good things.  

It is free will that allows us to choose between the many good things laid before us, which enables us to ‘desire not worthless things’.

We fail to use our free will when we follow commercial messages dictating to us what is good and what is worthless.

When we do not challenge these messages or encourage our children to challenge them, we behave as if we had no choice, as if the way in which we live is out of our control.

He himself made human beings in the beginning, and then left them free to make their own decision. Sirach 15:14

how often and how willingly do we simply ‘follow the crowd’ ?

to what extent do we live our lives in an unthinking imitation of those around us?

do we encourage our children to think for themselves in the face of the norms of their peers?

Lord, be with us as we pause to connect with your gift of free will.

May we see clearly what drives the choices we make,

what moves us to activity,

what we accept with passivity.

We place our gift at your service Lord,

may we will only what is good.

Amen.

Impact of Marketing on Children: a call to Guardianship
We are our children’s guardians: it is our responsibility to guide them through the maze of influences and expectations upon them.

We need to clear a way for clear expectations, deeply rooted in our Christian values.

We need to equip them with a robust moral compass to lead them through adolescence and into an adult life in which they are free to become who they really are.

These commandments that I give you today are to be on your hearts. Impress them on your children. Talk about them when you sit at home and when you walk along the road, when you lie down and when you get up. Deuteronomy 6:6-7

how aware are we of the values that underpin our lives?

do we test these values against our faith?

how actively do we discuss and develop a sense of value in our children?

how clear are we about what we expect of ourselves?

how consistent and considered are we in what we expect of our children?

Lord, when we look at our children, may we see the gift entrusted to our care,

may we honour this sacred trust,

and, in examining and testing our own values, 

may we teach our children to do the same.

Amen.

Impact of Marketing on Children: a call to the Role Model
We are our children’s models: no matter how diligently we discuss, talk, teach and impress the commandments of God onto their hearts, our children will ultimately be guided by what we actually do, the way in which we choose to live our own lives.

What you have learned and received and heard and seen in me—practice these things, and the God of peace will be with you. Philippians 4:9

how much thought do we give to the example we set to our children?

when we are tempted to the little lazinesses and apathies of life, the careless judgement or throw away comment, do we think about what those around us hear, observe and learn?

Lord, may your teaching sink so deep into my heart 
that all my thoughts, words and deeds 
spring from my knowledge of the love you bear for me and for all your creation.

May all I say and think and do, 
even when I am tired or overwhelmed, 
still serve to draw those around me closer to your love.

Amen.

Regulation and Legislation: a call to Education and Engagement

We have recalled how we are created in the image of God, uniquely endowed with reason and free will.  With these gifts comes the responsibility of showing God's presence in the world: we are called to engagement.

When we see the risks to human flourishing in a deeply 'commercialised' world, we have both a social and political responsibility.

We need to educate ourselves about the real issues, the hidden costs and consequences, both human and environmental, of the way our markets work.

We need to have the courage of our convictions and take the action that is appropriate to the needs we see before us.

We can engage with what is happening now through existing procedures for regulating marketing and media.
We can be part of a future change in attitude and aspiration through the way in which we examine and our own attitudes and patterns of consumption.

He who works his land will have abundant food, but he who chases fantasies lacks judgment. Proverbs 12:11

how deep seated is our tendency to grumble and complain but take no action?

how much do we see active engagement with 'issues' as something 'other people' do?

what is it that prevents us from becoming involved in areas we feel strongly about? is it laziness, embarrassment, fear?

Lord, you have made us stewards of your creation.

Help us to 'work the land' of our hearts and our minds,

that we may learn to love wisely and act justly

and so bring your wisdom and justice to bear on the world 
which you have called into being 

and in which you call us to be.

Amen.
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