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Managing the commercial
world as a family




Campaigning briefing for Bye Buy Childhood and Labelled for Life 
This document introduces the Bye Buy Childhood campaign and new resource for parents and carers - Labelled for Life, and offers guidance on how best to approach your political representative about the issue.
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What is the issue? 

Bye Buy Childhood www.byebuychildhood.org 
Key points of the campaign

· Since 2010 Mothers’ Union has lobbied industry and Government in the UK and Ireland to ensure that they are acting responsibly to families to reduce the commercialisation and sexualisation of childhood.


· Mothers’ Union members are actively participating in the campaign. Members in Northern Ireland and Republic of Ireland produced a postcard to complain to Ofcom (for Northern Irealnd) and Broadcasting Authority Ireland (R.O.I) if they feel a programme shown before the 9pm watershed is unsuitable. Members in Wales produced a bilingual postcard addressed to Ofcom to make it easier to raise awareness of unsuitable material shown before the watershed. Members across the UK and Ireland are writing to their representatives and local press to highlight the issue, and gathered nearly 20,000 signatures for the petition that was presented to the Prime Minister and Deputy Prime Minister.

· Prime Minister David Cameron asked Mothers’ Union Chief Executive Reg Bailey to lead an independent review into the commercialisation of childhood, resulting in the report “Letting Children be Children”. All of the recommendations from the Bailey Review were accepted by the Prime Minister, and following the recommendations recent Government pressure has led to regulators and various sectors in industry producing tighter guidelines on marketing aimed at and visible to children. 
· A review of progress made was agreed for December 2012, 18 months after the Bailey Review. David Cameron has promised to take further action if not enough progress has been made.

· Mothers’ Union has produced surveys to help the public assess industry compliance with new guidelines on outdoor advertising, television watershed and display of men’s lifestyle magazines (“Lad’s Mags”). We are encouraging members and the wider public to gather this information and send it to Mothers’ Union for our information and to feed back to Reg Bailey.

· Members are encouraged to continue assessing the impact of commercialisation on themselves.

· To help families manage the impact of the commercial world, Mothers’ Union has produced a resource called Labelled for Life: Managing the commercial world as a family.
Labelled for Life

· To help parents and carers manage the commercial world with their families, Mothers’ Union has produced Labelled for Life. This booklet brings together wisdom and experience from Mothers’ Union members, and includes up to date information relevant to today’s commercial world.

· Labelled for Life is part of Mothers’ Union’s commitment to address the influence of the commercial world on families and to give families the confidence to manage this together. Copies are available from Mothers Union priced at £2 each (discounts available for bulk order) 
· Labelled for Life, 

· Explains how marketing is aimed at your child
· Gives practical ideas on managing these influences as a family

· Outlines the codes and regulations governing marketing to your child

· Offers suggestions on taking further action and gives details of some useful organisations

Lobbying your political representative:
This Campaign Briefing contains information that you may wish to share with your representative and we encourage you to use these points where you can. Remember that your voice is most powerful when you present the information as it relates to you and your community, so prepare your own notes as much as possible. Present the issue in a polite and positive tone and do not be afraid if you are asked questions or for more information!
Try to cover the following points:
Introduce the issue of the commercialisation of childhood and its impact on children and families. You can talk about the Bye Buy Childhood campaign; and also Reg Bailey’s independent review Letting Children be Children in the UK, and “Letting Kids be Kids” in Republic of Ireland.
Explain why the commercialisation of childhood is an issue of relevance to you/your community /your representative.
Ask your representative to help to keep pressure on government by raising the issue in parliament/assembly/Oireachtas, and on industry in your area. This can include keeping pressure on local shops and businesses to act responsibly in their marketing aimed at and seen by children; and encouraging compliance with the guidelines on outdoor advertising and television watershed. You might want to take a copy of our compliance surveys available from the Bye Buy Childhood website, www.byebuychildhood.org 
Remind them that action to tackle the commercialisation and sexualisation of childhood is part of the UK Government coalition agreement and that the Prime Minister has promised to take further action if not enough progress is made on implementing the Bailey Review recommendations. 
“Letting Kids be Kids” is a parents-led social initiative and public campaign supported by Minister for Children and Youth Affairs Frances Fitzgerald TD, which aims to encourage all stakeholders to ensure that childhood is as positive a time as possible.
Face to face
Make an appointment to attend a local surgery for your political representative. This will give you the chance to sit down and talk with them about the issue in a familiar setting, not an intimidating parliamentary building. You may want to go as a group from Mothers’ Union to meet the representative, or go as an individual. In either case it might be a good idea to prepare what you are going to say with some help from your Diocese’s Social Policy Contact or Diocesan President.
Before you go, spend a few moments in prayer about the issue, and ask God to give you the words to say and the points to highlight. 

Listen to your representative and acknowledge the response they give you, but do not be afraid to stick to your point and underline why this issue is important.

It is highly likely that your representative will be interested and welcome your contribution. However, if they are disinterested or dismissive then thank them for their time and say that you will continue to campaign and, if they are interested, that you can inform them of the campaign’s progress. 
In writing 
Write a letter or an email to your representative about the issue. This gives you the opportunity to set out in writing what you would like to bring to their attention and why you think it is important, you could also ask to meet them to further discuss the campaign. If you are writing on behalf of your branch, make sure to include contact details for the response.

Remember to ensure that you use your representative’s correct title. 

For UK MPs you can find details at www.parliament.uk/mps-lords-and-offices/mps/
For Rep. Ireland TDs go to http://www.oireachtas.ie/parliament/tdssenators/tds/ 
Use a polite and positive tone.
Make it personal. Outline how the issue affects the children in your family and yourself.

State what action you would like your representative to take. You could use the following points, asking your representative to consider:

-
Raising awareness of the issue within their parliament 
-
Working with society, industry and regulators to ensure that children are valued as 
children, not consumers
-
Taking action to prohibit the use of sexualised content to sell to children under 16 
-
Encouraging marketers and retailers to ensure that children are not exposed to the 
marketing and display of sexualised products.

Other ways to get involved

There are other ways that you can help to raise awareness of the issue and challenge the commercialisation of childhood.

· Why not write a letter to a local newspaper about the issue, highlighting Mothers’ Union’s Bye Buy Childhood campaign. 

· Write to your local nursery or play group to see if they are interested in supporting you in the campaign – a group of voices raising the same issue can show the depth of feeling in a community. You may already have links through Positive Parenting or Loving for Life groups in your area. 

· Complete our compliance surveys on marketing that you come across. We need to keep industry accountable to its own guidelines and recommendations - help us find out how these are being applied across the country. Surveys are available for television watershed, outdoor advertising and men’s lifestyle magazines (“lad’s mags”) at www.byebuychildhood.org 
· Step into social media and use the internet as a free and instant way to highlight the issue. If you have a website or blog, promote the Bye Buy Childhood campaign on your site. Many MPs, representatives and leading change-makers such as journalists have Twitter accounts - why not start conversations with them about the importance of childhood. Include us in your conversation by adding @MothersUnion 

Here are some links to help you get started:

www.byebuychildhood.org 
Our campaign website
www.twitter.org 


Online social network
www.newspapersoc.org.uk/ 
Database of UK local newspapers
“We believe that children should be valued as children and not targeted as consumers. Childhood is a massive marketing opportunity in the UK with an estimated £350million spent every year on persuading children to consume. Manipulative techniques exploit children’s natural credulity and use them as a conduit to the household purse. The materialism this encourages has negative effects on children’s physical health, mental and emotional wellbeing, on their values, educational development and relationships with families and peers. The use of sexualised content to sell to children and the imposition of sexuality on children to market goods is particularly abhorrent.” (Campaign Impact Report)











Visit: www.byebuychildhood.org Contact: policy@themothersunion.org 
Order: Labelled for Life by calling Mothers’ Union on 0207 222 5533


