MOTHERS' UNION

MARKETING UNIT

Title:

Marketing Unit Coordinator

Location:

Diocese

Purpose of Role:
The function of the Diocesan Marketing Unit, as part of the Central Mothers' Union Fundraising and Communications Unit is to contribute professional communication skills and experience to ensure that  Mothers’ Union  builds and maintains its reputation as part of the overall strategy of the charity. The Unit is also responsible for developing appropriate ways of attracting support, increasing membership and encouraging fundraising campaigns.

The role of the Marketing Unit Co-ordinator within the diocese is to inspire, plan, manage and co-ordinate activities for the development of public awareness of Mothers’ Union, with the view to increasing the number of members and encouraging fundraising campaigns.

Role Objectives:
1. To develop and implement an effective and appropriate marketing strategy for the diocese, ensuring this is in line with the overall direction of the Mothers' Union.

2. To devise ways of promoting new membership and support, especially in raising the profile of Mothers’ Union in individual parishes and in the diocese overall.

3. To develop understanding and support for the work of Mothers’ Union with members and non-members, working closely with the other diocesan unit coordinators - Faith and Policy, Action and Outreach, Finance and Central Services - and the Central Fundraising and Communications Unit.

Main Responsibilities:

1. To work with the Trustees in the planning and implementation of the overall strategy of Mothers’ Union in the diocese, specifically to prepare and implement marketing strategy in order to build the public reputation of Mothers’ Union and demonstrate its relevance.
2. To work closely with the other units, to engage in promoting the work of the organisation, ensuring a consistent message throughout all work in line with the objectives.

3. To proactively promote Mothers’ Union’s work and ethos through external media, and to respond to reactive media enquires confidently and effectively through using stories and local campaign messages which will enhance the reputation of the Mothers' Union.

4. To organise local events when required.

5. To provide advice and encouragement to members on all aspects of marketing and fundraising activities.

6. To monitor and review Mothers’ Union resources and promotional material in the diocese, in consultation with MSH to produce these.

7. To prepare the Marketing budget and ensure its effective implementation.

8. To represent Mothers’ Union to the outside world, both by informal networking and formal representation where appropriate.

Key Contacts:

Other unit Co-ordinators, the Central Fundraising and Communications Unit Committee, the Diocesan Board of Trustees, Fundraising and Communications Unit staff at MSH, other diocesan Marketing Unit Coordinators,

Broadcasters, journalists, and other media contacts. 

Person Specification

Essential
· Enthusiasm to see Mothers’ Union grow and develop - staying true to the objectives, while continuing to be relevant in local communities

· To be able to use email and be confident on basic computer packages.

· A desire to see members empowered and equipped to further the work of Mothers’ Union

· An ability to communicate effectively, creatively and positively in a variety of ways

Desirable

· Previous experience in marketing, communications or fundraising

· Experience of working with volunteers – advising and encouraging them
.
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